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LPCs in the spotlight– Derbyshire and their media success 

Derbyshire LPC has ended a year of developing their public relations by getting a half-page article in a 
local paper and launching a campaign with a charity who has never worked with pharmacy before. 

The LPC had always had a publications relations and media budget allocation, but it was not until after a 
visit from Zoe Smeaton, Head of Communications and Public Affairs at PSNC, in November 2014 that 
they began to make real strides in this area. Derbyshire LPC Chief Officer Graham Archer explained: 
“We’re not media experts so needed Zoe to give us our starter for ten,” and it was then that the LPC 
decided what they really needed was a media specialist to help them with the day-to-day work. 

So when LPC Chair John Sargeant met public relations director Matt Youdale at a network meeting, he 
quickly invited him to speak to the LPC. Not long after that his marketing company Arch 
Communications (http://www.arch-comms.co.uk/) was contracted to work with the LPC on a trial basis 
and their first recommendation was to start a blog. 

Despite some scepticism at first, the blog has led to new contacts and involvement in projects that 
would never have happened without it. The Chair writes the blog, aiming it not at their usual audience 
but at key stakeholders. Key words from the blog posts are often picked up by others when searching 
the web, usually for healthcare related information, which has widened the LPC’s reach. 

For example, May’s blog on the Electronic Prescription Service was found by the Health and Social Care 
Information Centre (HSCIC). After they alerted the local head of Information Management and 
Technology, it was arranged for them to come and speak at the next LPC meeting. 

Derbyshire LPC has also been reaching out to different organisations to ask them to support their 
events. Some events were organised for pharmacy teams about bone health and the LPC invited a 
representative of the National Osteoporosis Society (NOS) to speak at them. Following the events, NOS 
has worked with the LPC to put together a toolkit for pharmacy teams which reached them in time for 
World Osteoporosis Day on 20th October. 

This was the first time NOS has worked with the community pharmacy sector and – with considerable 
help from a local patient story – there has been widespread coverage in the local press and a live 
interview on Radio Derby with LPC chairman John Sargeant and the ‘expert patient’.  The entire story 
was also featured on BBC East Midlands Today, which was filmed in a pharmacy owned by LPC member 
Linda Beech. 

But that wasn’t the only time Linda Beech has been put in the limelight: last month she wrote a piece for 
the ‘My Week’ feature in the Derby Telegraph (see appendix). Linda’s article outlines what a community 

http://www.arch-comms.co.uk/


pharmacist does ‘behind the scenes’, such as ordering medicines, and the title explains the myth she is 
trying to dispel: “We don’t just count tablets, you know!” 

There are of course costs attached to engaging professionals, but Graham says he finds it useful to be 
able to put the NHS press people he meets in touch with the LPC’s own marketing company so they can 
work together. He even says that the media contacts that he lost through the NHS re-organisation have 
now been re-engaged due to this work. 

Graham said: “We’re still at start of the journey, but we have made a lot of progress!” 

 

To find out more visit the Derbyshire LPC website at http://www.derbyshirelpc.org/ 

For more information about the LPCs in the Spotlight series contact mike.king@psnc.org.uk 
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Appendix– the ‘My Week’ article in the Derby Telegraph 

 


